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Understand Your Audience’s Behavior

     

    

 

● Media Engagement Shows 
Priorities and Interests 

● Millions of Interactions Drive 
Insights

● Relies on behavior, not 
opinion to guide strategy

● Indexed to control for 
demographic bias



4a data insights platform from 4

What We Have Learned

JUNE 4
PRE PRIMARY

Behavior Insights
Democrats who had not 
returned Primary ballot 

focused on school funding 
and economic issues 

AUGUST 13th
POST PRIMARY

Behavior Insights
Three Groups STATEWIDE 
will determine outcome 

MAGA Loyalists
(427,803 audience size)

Working Class 
Progressives

(762,395 audience size)

Skeptical 
Persuadable Women

(809,865 audience size)

High turnout & high GOP 
support 

Lowest Turnout, partisan 
messages do not motivate

Hate Politics 
Vote on economic not 

social issues
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Hometown Battlegrounds

NJ SD16
(164,176 voters)

Ciattarelli’s home district

Family First Affluent

Electoral Focus: General Election
Key Demo: Family First Affluent 

Why they matter:  22% of 
voters—nearly 3x statewide

NJ CD11
(556,674 voters)

Sherrill’s home district

Seniors 4 Safety Net

Electoral Focus: General Election
Key Demo: Family First Affluent 

Why they matter:  22% of 
voters—nearly 3x statewide

Electoral Focus: General Election
Key Demo: Family First Affluent 

Why they matter:  22% of 
voters—nearly 3x statewide

Electoral Focus: Dem Primary
Key Demo: Seniors 4 Safety Net

Why they matter:  43.8% of Primary 
voters - over 3x district registration

Home Districts Shape Campaigns
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Family First Affluent
(35,736 voters)

Age 52% ages 40-64

Gender 61% Female

Ethnicity 38% European, 
37% East and South Asian

Children 48%

Party 
Affiliation 58% Independent

Education Highly Educated:
40% Bachelor's+, 20% Graduate+ 

Generation 41% Gen X

Income 77% $150k+ 

NJ SD 16’s Benchmark Audience: Family First Affluent
 

Family First Affluent is the largest audience in NJ SD 16, representing 22% of the electorate - nearly 3x its 
statewide share (8%) - and serving as a key benchmark for turnout strategy.
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NJ SD 16: Evolving Voter Landscape
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PLACEHOLDER [need to visualize] - 
SD16 Readership - Pre vs Post Primary 

SD 16 - Readership data - Pre-Primary SD 16 - Readership data - Post-Primary
Count Percent Count Percent

Topic Topic
Arts & Entertainment 11253 8.81 Arts & Entertainment 13789 9.65 22.54%
Business & Finance 17133 13.42 Business & Finance 18516 12.96 8.07%
Consumers & Brands 6407 5.02 Consumers & Brands 9958 6.97 55.42%
Jobs & Education 10510 8.23 Jobs & Education 8592 6.01 -18.25%
Law & Government 11819 9.26 Law & Government 13870 9.7 17.35%
Lifestyle & Culture 13685 10.72 Lifestyle & Culture 14127 9.88 3.23%
Technology & Innovation 3386 2.65 Technology & Innovation 3365 2.35 -0.62%
News 20445 16.02 News 24898 17.42 21.78%
Politics 10854 8.5 Politics 9454 6.61 -12.90%
Sports 10144 7.95 Sports 11620 8.13 14.55%
Travel & Transportation 8866 6.95 Travel & Transportation 9394 6.57 5.96%
Unknown 3156 2.47 Unknown 5342 3.74 69.26%

Overall SD 16 Readership:
Pre vs Post Gubernatorial Primary

Family First Affluent SD 16 Readership:
Pre vs Post Gubernatorial Primary

NJ SD 16: Shifting Content Consumption
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NJ CD 11’s Benchmark Audience: Seniors 4 Safety Net
…

 

Seniors 4 Safety Net make up just 13.7% of registered voters in CD11, yet drove 43.8% of 2025 Democratic 
Gubernatorial Primary turnout - overperforming their registration share by more than 3x.

Seniors for Safety Net
(69,563 voters)

Age 94% ages 50+

Gender 60% Female

Ethnicity 65% European

Children 37%

Party 
Affiliation 88% Independent

Education Highly Educated:
37% Bachelor's+, 26% Graduate+ 

Generation 59% Baby Boomers

Income 62% $150k+ 
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NJ CD 11: Evolving Voter Landscape
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CD 11 - Readership data - Pre-Primary
CD 11 - Readership 
data - Post-Primary

Count Percent Count Percent
Topic Topic
Arts & Entertainment 54485 9.33 Arts & Entertainment 64533 10.04 18.44%
Business & Finance 77621 13.29 Business & Finance 81444 12.67 4.93%
Consumers & Brands 29919 5.12 Consumers & Brands 47722 7.42 59.50%
Jobs & Education 48363 8.28 Jobs & Education 39960 6.22 -17.37%
Law & Government 53496 9.16 Law & Government 63502 9.88 18.70%
Lifestyle & Culture 63225 10.83 Lifestyle & Culture 63413 9.86 0.30%
Technology & Innovation 15644 2.68 Technology & Innovation 15139 2.35 -3.23%
News 91084 15.6 News 110070 17.12 20.84%
Politics 46717 8 Politics 40506 6.3 -13.29%
Sports 47708 8.17 Sports 52941 8.23 10.97%
Travel & Transportation 41167 7.05 Travel & Transportation 42399 6.6 2.99%
Unknown 14583 2.5 Unknown 21260 3.31 45.79%

Overall CD 11 Readership:
Pre vs Post Gubernatorial Primary

Seniors for Safety Net CD 11 Readership:
Pre vs Post Gubernatorial Primary

NJ CD 11: Shifting Content Consumption
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$2,757,663

$1,855,217

$1,190,847

   $899,613

Totals

Totals: 8/10 to 9/14/2025
Spending totals by party since 8/10
D $4,073,914 
R $2,671,875

Tracking the Spend
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Ciattarelli for NJ Governor
9/2 - 9/5
$500,473
297 airings

Totals: 8/10 to 9/14/2025

Sherrill for NJ Governor
9/3 - 9/5
$212,533
185 airings

*Greater Garden State has $16.1m 
in future reservations through 
election day

Greater Garden State
9/3 - 9/5
$340,362*
187 airings

Change NJ, Inc.
8/13 - 9/5
$34,057
Digital

Ciattarelli for NJ Governor
8/1 - 8/15
$438
Digital

Campaign Messaging in Action
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Appendix:

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI.

See the following slides for additional information on CinqDI, including our 
methodology, data sources, and how and where data is pulled to 
support our insights.
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About CinqDI

CinqDI transforms how advertisers, marketers, and public affairs professionals understand and engage their most 

valuable audiences. Powered by proprietary first-party readership data, behavioral insights, polling research, and 

comprehensive voter files, we create unique, detailed audience profiles revealing exactly what motivates audience 

actions and decisions. With advanced analytics and immediate activation capabilities built into our intuitive 

platform, CinqDI enables clients to swiftly identify, reach, and resonate with target groups more effectively than 

ever before. Our insights don’t just inform—they empower you to strategically shape messaging, differentiate 

from competitors, and drive impactful outcomes through deep, authentic audience connections.

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI.
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Find Your Audience

492,550 voters

● 120+ Proprietary, 
First-Party
Audience Segments 

● Nationwide Voter File 
Integration for Deeper 
Insights

● Audience Modeling 
Based on Engagement 

● Real-time Visualization 
of Audience Size, 
Demographics and 
Location 
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Find Your Audience

120+ Unique 
Audiences

Real Time 
Summary of The 

Audience

Advanced 
Filters

Audience size

Enhanced File 
With Voter 
Information

Downloadable 
Tables

Activate 
Audience 

Select Display Geo Views:
State, County, 
Congress, Leg.
DMA, MSA

Visualize Data

Downloadable 
Maps

492,550 voters

Download CSV 
Summary
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Reader Engagement = 
Behavior Insights

Understand Your Audience’s Behavior

     

    

 

Behavior By 
Audience

Indexed For 
Comparison

Issue Concerns
Adjust Time Frame

Download 
Maps

Advanced 
Filters

Activate And 
Download

Articles Analyzed

Density of 
Engagement

Audience 
Engagement 

Top Articles
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Unlimited CinqDI Platform Access includes:

✔ Competitive Benchmarking: Monitor how news content 

and your messaging performs against competitors or 

peers with side-by-side engagement metrics

✔ Issue Prioritization: Identify which policy topics drive the 

most engagement among your target constituencies.

✔ Geographic Heat Mapping: Visualize reader engagement 

by town, city, or county to optimize local outreach.

✔ Landscape Intelligence: Go beyond audience data to 

position your strategy within the broader competitive 

and content ecosystem.

✔ Proprietary Reader Behavior: Track how target 

audiences engage with news content 

✔ Demographic Precision: Segment audience 

insights by age, income, location, voter likelihood 

and additional attitudes 

✔ Campaign-Ready Insights: Instantly activate 

insights with turnkey audience segments built for 

media deployment

✔ Audience Profiles: Detailed analysis of 

demographic, geographic, and psychographic 

characteristics of target audiences. 

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI.
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CinqDI Elevates Your Strategic Approach

See More of What’s Coming

Proactive Storytelling

Track real-time sentiment to shape messaging, avoid missteps, and stay ahead of 

public reaction.

Audience-Driven Content

Craft stories your audience actively seeks out—not just reads—amplifying reach and 

resonance.

Real Engagement Data

Understand actual user behaviors and preferences, not inferred models or 

third-party assumptions.

Persona-Based Targeting

Reach unexpected, high-value audience segments through behavioral 

personas—not just demographics.

For more information, contact us at sales@CinqDI.com.

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI.
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CinqDI Audiences
The electorate is divided into 10 district voters based on underlying attitudes rather than 
party affiliation, race or gender. These groups behave similarly regardless of their party, 
race or gender. 

Psychographic Audiences

Political Psychographic Audiences

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI.
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Education, income and family attitudes, this allows targeting of likely parents of 
students, those seeking continuing education and university donors. 

CinqDI Audiences

Education  Psychographic Audiences

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI.


