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Understand Your Audience’s Behavior

e Maedia Engagement Shows
Priorities and Interests

e Millions of Interactions Drive
Insights

e Relies on behavior, not
opinion to guide strategy

e Indexed to control for
demographic bias

Role of Government (2

Multi-issue pyschographic

Seniors 4 Safety Net

# -

Diverse & Devout

MAGA Loyalists

Conservative Women of Faith

Establishment GOP Men
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Top articles )

Beloved N.J. diner closed for good after 50 years, will become...

Aug 12, 2025 Arts & Ente... +2

N.J. bagel shop named one of 15 best in U.S. by national webs...

Sep 03, 2025 Arts & Ente... +2

Legendary N.J. pizzeria closes for renovations to add weed di...

Sep 04, 2025 Arts & Ente... +2

New lItalian restaurant is raising the bar in one of N.J.'s most c...

Aug 28, 2025 Arts & Ente... +1

N.J. district considers starting school as late as 9 a.m., angeri...

Aug 18, 2025 Arts & Ente... +2
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JUNE 4
PRE PRIMARY
Behavior Insights
Democrats who had not
returned Primary ballot
focused on school funding
and economic issues

AUGUST 13th
POST PRIMARY
Behavior Insights
Three Groups STATEWIDE
will determine outcome

Top 5 Themes

What We Have Learned

Returned Ballot Democrats
(n=145,998)

Theme Ranking
(Share of Top 50 articles)

Requested Ballot Democrats
(n=342,237)

Theme Ranking
(Share of Top 50 articles)

Education & Continued attention to transgender #4 Strong interest in school funding, college #1
Curriculum policies, early childhood education, (18% of top 50 access, and voucher debates. (269% of top 50
and teacher pay. headlines) headlines)
Economic Issues | Emphasis on health care hikes, public #3 Focus on property taxes, housing affordability, #2
union contracts, and wage data. (20% of top 50 and ANCHOR relief. (22% of top 50
headlines) headlines)
Rights & Themes around justice, police #2 Readership driven by ballot access, #3
Democracy overreach, and civil rights violations (22% of top 50 reproductive rights, and GOP legal tactics. (20% of top 50
rise in engagement. headlines) headlines)
Campaign Stronger interest in outcomes, #1 Highly engaged with how candidates frame #a
Strategy & front-runners, and disruptive figures (24% of top 50 their platforms, respond in debates, and target (18% of top 50
Polling like Trump influencing the race. headlines) key demographics. headlines)
News-Driven High attention to crime stories, #5 Minor interest unless politically tied. #5
Interest boardwalk violence, and (16% of top 50 (14% of top 50
infrastructure failures. headlines) headlines)

MAGA Loyalists

(427,803 audience size)

High turnout & high GOP

support

Working Class

Progressives
(762,395 audience size)

Lowest Turnout, partisan
messages do not motivate

Skeptical

Persuadable Women
(809,865 audience size)

Hate Politics
Vote on economic not
social issues




° NJ= Hometown Battlegrounds

Jersey.

Home Districts Shape Campaigns

Ciattarelli’'s home district Sherrill’'s home district

NJ SD16 - NJ CDT1
(164,176 voters) (556,674 voters)

Electoral Focus: General Election Electoral Focus: Dem Primary

Key Demo: Family First Affluent Key Demo: Seniors 4 Safety Net
Why they matter: 22% of Why they matter: 43.8% of Primary
voters—nearly 3x statewide voters - over 3x district registration

Family First Affluent Seniors 4 Safety Net



° NS NJ SD 16’s Benchmark Audience: Family First Affluent

Jersey.

Family First Affluent is the largest audience in NJ SD 16, representing 22% of the electorate - nearly 3x its
statewide share (8%) - and serving as a key benchmark for turnout strategy.

Role of Government Votersin  Share of all Fa mi|y First Affluent
Audiences SD16 SD16 voters (35,736 voters)
44
| el e |
| e e ic EEEE ! Age 52% ages 40-64
Seniors 4 Safety Net 24,538 - 15.0% Gender 61% Fernale
Liberal Professionals 19,351 - 12.0% 38% European
. . o] ]
Ethnicity 37% East and South Asian
Libertarian Millennial . 0
o 15483  [Jo0%
Children 48%
Women oo 15011 [Wlloo > party o Indonendont
Affiliation o Ihdependen
MAGA Loyalists 12341 [Jso»
. Highly Educated:
g : Education
\C,:thstlan Conservative 10,139 .6.0% 40% Bachelor's+, 20% Graduate+
omen
S - Generation 41% Gen X
Ms;ﬁ ishment 10,294 .6.0%
Income 77% $150k+
Diverse & Devout 4,240 I3.0%
Working Class

: 2502 [20%
Progressives
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2021 New Jersey gubernatorial race results in SD16

Percentage of vote

More Ciattarelli

More Murphy

Clinton Ny
ounship pAdaever

Franklin SOmerviIlI1e

Townshi’4

Hillsborough
Township

Delaware

Township Montgome

Townshipg East Brunswick

Township

Hopewell
Township

Cranbury (Ve
flonship Township

NJ SD 16: Evolving Voter Landscape

2024 New Jersey U.S. House CD7 and CD12 races results in

SD16 municipalities

Percentage of vote

More Republican

More Democrat

Lebanon af ¢

Bridgewater
Township

Franklin
Townshir,

Hills h
Townanion |

Delaware

Township s
m East Brunswick

Jownship

Cranbu

" Monroe
Ve mEilf Township

2021 2021 2021 2024 2024 2024
R Total R R Total R
Municipality votes votes share votes votes share
Montgomery 37.7% 50.2%
Towmahip 2,995 7,951 b 1,826 3,635 o
¥'°”’°e‘ 10209 21431  47.6% 2,022 3889  52.0%
ownship — —
Plainsboro 1239 4887 254% | 2318 gsosa  27.0%
Township ’ ' — ! ! =
Princeton 1,553 8353  18.6% 2450 12324  199%
- -
2021 2021 2021 2024 2024 2024
D Total D D Total D
Municipality votes votes share votes votes share
Lebanar 223 660  33.8% 422 1007 41.9%
Borough =_— —
Sigh Bridge 707 1525  464% [ 9723 2120  53.0%
orough — —
Lebanon 31.6% 37.8%
Tonnstio 898 2,843 o 1,463 3,868 o
unlon 736 1988  37.0% | 1241 2912 426%
Township ! — ! ! —
Clinton. 2240 5613  399% | 3442 7603  453%
Township — —
Delaware 43.5% 48.4%
Township 1,050 2415 6 1,511 3,120 o
Tewksbury 1082 2902  37.3% 1,687 3997  422%
Township ! ' — ! ! —
Readington 2663 7593  351% | 4177 10530  39.7%
Township — —

Shift

4.4

1.6

1.3

Shift

5.4

5.0

49

4.6




" NJ:= NJ SD 16: Shifting Content Consumption

Jersey.

Overall SD 16 Readership: Family First Affluent SD 16 Readership:
Pre vs Post Gubernatorial Primary Pre vs Post Gubernatorial Primary
Pre- Pre- Post- Post- Pre- Pre- Post- Post-
primary primary primary primary primary primary primary primary
Topic count percent count percent Change Topic count percent count percent Change
Arts & 11,253 g 13,789 9 8 Arts & 1,069 9 1,087 9 9
Entertainment — 8.8% — 0.7% A Entertainment — 8.9% = 9.7% ez
Business & 17,133 o 18,516 9 Business & 1,600 9 1,457 5 -8.99
s 13.4% 13.0% 8.1% Bihance 13.3% 12.9% 8.9%
T T T T T T T T T T T e e —
Consumers & 6,407 9,958 | Consumers & 577 5 766 5 |
: Brands — 5.0% — 7.0% : Brands — Yk — 6:8% l
'______________________________:::::::::: ':::::::::::::::::::::::::::::::::::::::: :I
| Jobs& 10,510 8.2% 8,592 6.0% | Jobs & 1,005 8.3% 691 6.1% I
: Education — : = : : Education — — l
LBy & 11,819 9.3% 13,870 9.7% 17.4% L 1,087 9.0% 1,065 9.5% -2.0%
Government — ’ — ’ ’ Government _— ’ —_— ’ :
Lifestyle & 13685 " 14127 5 g Lifestyle & 1,270 9 1,137 o -10.59
CHifls : 10.7% : 9.9% 3.2% Guiftuns 10.5% 10.1% 10.5%
Technology & | Technology& 355  sae 256 oam O
echnology 3386 0 3,365 5 o | Technology 355 9 256 9 |
Innovation = 2.7% - 2.4% 0.6% : Innovation = 2.9% - 2.3% :
e e e e e e e e | T T T T T T T -
' News 20,445 16.0% 24,898 17.4% 218% | News 1,947 16.1% 2,007 17.8% .
| I— ——— | T e __ __ __ ____1 R |
b e e e e —— —— ——_—_— —— —— —— —— —— — —— ———— — — ————— -
Politics 10,854 8.5% 9,454 6.6% m I Ppolitics 1,001 8.3% 748 6.6% . '
— — | — — |
e e e . 2 2 2 22 2292292929292 =- ]
Sports 10,144 8.0% 11,620 8.1% 14.6% Sports 1,070 8.9% 958 8.5%
gl 8,866 7.0% 9,394 6.6% 6.0% Travel & 803 6.7% 706 6.3% -12.1%

Transportation — ’ — ’ : Transportation — =



° NJ= NICD 11’s Benchmark Audience: Seniors 4 Safety Net

Jersey.

Seniors 4 Safety Net make up just 13.7% of registered voters in CDI11, yet drove 43.8% of 2025 Democratic
Gubernatorial Primary turnout - overperforming their registration share by more than 3x.

Role of Government Share of Seniors for Safety Net
Audiences Primary voters primary voters (69,563 voters)
4
FmEmEEEEEEEEEEEEE_E_E_E___—_—_E—_—_—_—_—_——_——_———— |
I Seniors 4 Safety Net 35,551 43.8% I
S S S S g S S E ————— Age 94% ages 50+
Liberal Professionals 21,238
Gender 60% Female
Diverse & Devout 7,711 . 9.5%
Ethnicity 65% European
Family First Affluent 4092 [Js0%
Children 37%
%(:%t:r:]al Persuadable 3,796 I 47% Dart
y 0
|:: > Affiliation 88% Independent

Working Class
Progressives

3626  [Jas%
Highly Educated:

Education
Libertarian Millennial 37% Bachelor's+, 26% Graduate+
1,685  |21%
Men
Generation 59% Baby Boomers
Establishment GOP Men 1,639 |20%
, Income 62% $150k+
MAGA Loyalists 1,042 |1.3%

Christian Conservative

iaren 751 |0.9%




= NJ CD 11: Evolving Voter Landscape

Jersey.

2018 2018 2018 2024 2024 2024

R Total R R Total R
Municipality votes votes share votes votes share Shift
— 2024 New Jersey U.S. House District 11 race results el " 200 17.2% 58 s 29.9%
2018 New Jersey U.S. House District 11 race results BoroLdh - -
Percentage of vote 9
Lercentage ol.yots _——— T
i i Woodland 9 9
More Republican More Democratic More Republican More Democratio Park Borough 1,753 4,896 &8/" 2,827 6,188 ij/"
4 D Little Falls 38.6% 48.4%
S Towiriship 1,938 5021  38¢ 2,965 6122 484
. / Nutley 39.1% 47.0%
R " J Township 4410 11286 391 689 14661 470
Sparta 4
Townshi i 9 %
G E‘(;‘;‘L'ghpa’k 1894 4073 465% | 2834 5263  538%
Jefferson
Township
West
Rockaway 42.7% 49.6%
Br%i‘v(r?;ﬂ?z Township Wayne Caldwell 2,339 5474 427% 3,263 6,573
Township Township Township
b o w
ownship ayne 46.3% 52.9%
Sl Tewriship 10,224 22,071 11,276 21,299
o Township
er lown
Randolph v ; Fairfield 63.7% 70.2%
Towrship Parsippany Township 1964 3083 637% | 3300 4698 70.2%
Randolﬁh Township
Township / East Hanover 61.3% 67.8%
Hanover I ntlair Township 3313 540 22 4497 6634 2
Township : y ow ship,
0 #"O?A’l'r:sww” 1,562 6281  24.9% 2,370 7615 31.1%
Butler | 1497 2966  505% | 2247 3969  56.6%
Harding Hink ?/(ﬂnr' e
s h ) Villag
T T ethar 2018 2018 2018 2024 2024 2024
n D Total D D Total D
Municipality votes votes share votes votes share Shift
Morris 57.4% 61.6%
Toviniship 1,759 3,066 8592 13,960
Mountain . .
Lakes 1,292 2178  593% 1,574 2624  60.0% 0.7
Borough
Mendham 52.0% 52.3%
Township 1,658 3,187 296 566 0.3




" NJ:= NJ CD 11: Shifting Content Consumption

Jersey.

Overall CD 11 Readership: Seniors for Safety Net CD 11 Readership:
Pre vs Post Gubernatorial Primary Pre vs Post Gubernatorial Primary
Pre- Pre- Post- Post- Pre- Pre- Post- Post-
) primary primary primary primary primary primary primary primary

Arts & 54,485 9 64,533 9 g Arts & . .

Entertainment S— 23% p— 10.0% 185 Entertainment ﬂ 9.3% ﬂ 10.6% 15.2%

Business & 77,621 81,444 Business & . 4 0

Finance e 13:3% T — 12.7% 4.9% Finance ﬁ 13.4% ﬂ 12.7% -4.5%
:_ __________________________________________ r--—————"~F~—F7"FT"™>Yf""™""™""™/""™>"/—/"™7/" ™YY/ " 7YY/ Y/ =

Consumers & 29,919 q 47,722 0 ' Consumers & 5 g
: Brands — 5.1% = 7.4% : Brands ﬁBZ 5.3% —6'816 8.0%
| Jobs 48,363 8 39,960 o Jobs & & 5
| _ Edvgation —_— 5.9% p— e I Education ﬂ 8.1% E’ﬂ 6.2%

Law & 53,496 o 63,502 8 5 Law & .

Government — 9.2% = —— 18.7:% Government ﬂ 8.9% .78£ 9.2% 4.2%

Lifestyle & 63,225 g 63,413 " 5 Lifestyle & 9071 . 8318 " g

Culture S— 10.8% — 9-9% Qo Culture —— 10.8% — 9.8% -8.3%

r-r-r———""™FT"T—"~>YfY—7/"T " "™"—7"®™™"7""®>""F7" ™7/ "™7YYY7/ " 7YY/ = 'i

Technology & 15,644 8 15,139 o —399 | Technology & 2289 g 1,923 .

Innovation - 2.7% = 2.4% 3.2% : Innovation = 2.7% L 2.3% :
T T T T T T T T T T T T amEam wrmemmr T T T T T s mmmeawme T T T '| ____________________________________________________ -
I News 91,084 15.6% 110,070 17.1% 208% | News 13,205 15.7% 14,495 17.1%
- I @ I ] I I
e ——— ] ettty
I Politics 46,717 8.0% 40,506 6.3% -13.3% | I Politics 7,229 8.6% 5,688 6.7%
- ___ — . __ —  _ _________ 1 r  — —-— = =-- @

Sports 47,708 8.2% 52,941 8.2% 11.0% Sports 6,628 7.9% 6,717 7.9%

=) I I je=——x}
Travel & 41,167 7.0% 42,399 6.6% 3.0% Travel & 5,861 7.0% 5,281 6.2% -9.9%

Tranennriatinn e o e 3 o Tranenortation e ST



° NJ= Tracking the Spend

Jersey.

Estimated spending in last 30 days of top advertisers in Totals
2025 New Jersey gubernatorial race

Greater

Garden $2,757,663

State

X Login Open app

A Mikie Sherrill & 3 AAN AT
@ @MikieSherrill $1,400,000

Slashing funding and jacking up prices for
food, farmers, and families is cruel — THIS is 1,200,000
the kind of pain @Jack4NJ endorses.

cavarell ¢1855,217

Governor
800,000
Sherrill

oremor $1,190,847

\\\
e 600,000

SHL =
N.J’s hunger crisis intensifies amid cuts from ‘Big B... "

From nj.com
400,000

7:09 PM - Aug 31, 2025 - 7,924 Views

Q92 34 Q 108 200,000

S $899,613

(D/ Read 92 replies 0

10 17
August September

Totals: 8/10 to 9/14/2025

Spending totals by party since 8/10
D $4,073,914
R $2,671,875




=5 Campaignh Messaging in Action

Jersey.

Ciattarelli for NJ Governor Greater Garden State

9/2-9/5 9/3-9/5
$500,473 $340,362*
297 airings 187 airings

—

| MIKIE SHERRILL Change NJ, Inc. Sherrill for NJ Governor
could not _
answer what 8/13-9/5 9/3-9/5
she would do $34,057 $212,533
as Governor. P .
Digital 185 airings
k you either find a way- or make one.
gt A
B B e e *Greater Garden State has $76.1Tm
] ) in future reservations through
23 Ciattarelli for NJ Governor election day
- (A : 8/1-8/15
185,000 Residents Remain Under Bol}
Water Advisory as Pateéson Water Main $438
Break Repairs Continue .
5 Augzrf: 1, 2025 D Iglta I

JACKS
CINTTAREL

Totals: 8/10 to 9/14/2025




Appendix:

See the following slides for additional information on CingDI, including our
methodology, data sources, and how and where data is pulled to

support our insights.

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI




" NJe,
About CinqDI

CingDl transforms how advertisers, marketers, and public affairs professionals understand and engage their most
valuable audiences. Powered by proprietary first-party readership data, behavioral insights, polling research, and
comprehensive voter files, we create unique, detailed audience profiles revealing exactly what motivates audience
actions and decisions. With advanced analytics and immediate activation capabilities built into our intuitive
platform, CingDI enables clients to swiftly identify, reach, and resonate with target groups more effectively than
ever before. Our insights don't just inform—they empower you to strategically shape messaging, differentiate

from competitors, and drive impactful outcomes through deep, authentic audience connections.

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI



° NJ= Find Your Audience

Jersey.

X Family First Affluent ~ X Counties ~ = More filters 6 492,550 voters 3 4 Activate
Scranton
Voter Behavior Demographics Family and Housing
Party Affiliation 7 X

) 120+ Proprieta ry’ Ethnicity and Language Values and Beliefs
I Democrats

F I rs?- Pa rty Voter Frequency (2) : BED Republicans o
Audience Segments independent

Total by Party ] .Péterson
Auto adjust
Low Propensity 34.97%
= = . “New York
e Nationwide Voter File
Allentown
H High Propensity 42.71%
Integration for Deeper
Unlikely 14.86%

I“Slghts Party Affiliation H Resding

18.62% 24.46% 56.91% Trenton

Y S\ NEW.JERSEY.

[ ) AUdience MOdeIing Democratic Republican Independent >
Based on Engagement Exichy : PhiladeiFia

Total by Party Shester

Wilmington
European 44.47%

e Real-time Visualization
Hispanic and Portuguese 5.50% >
Of AUdience Size’ Likely African-American 1.34% y V .Vii'iélab'nd‘
Demogra ph ics a nd East and South Asian 26.39% 1 | Atlantic City
) Other 6.98% '
Location

Unknown 15.31% Dover

Nalawiara

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI




° NJ= Find Your Audience

Jersey.

4 Activate

X Family First Affluent ~ X Counties ~ 3= Morefiters  C ‘ 492,550 voters 3
— , Audience size

120+ Unique
Au d ie n CeS Voter Behavior Demographics Family and sing

Party Affiliation 7 X Download CSV
Ethnicity and Language Values and Belief Adva n Ced S u m m a ry
I Democrats
VARG D) BN Repubicans Activate
Enhanced File @ e — Audience
Wit h VOte r Auto adjust
Information R Now York
Mid Propensity 7.46%
High Propensity 42.71% A
Unlikely 14.86%

Select Display

Party Affiliation Geo Views:
18.62% 24.46% 56.91% Trenton State, County,

Down Ioada ble / Democratic Republican Independent el Cong reSS, Leg.
ancaster DMA, MSA

Tables

Ethnicity Philadelphia
{ ] (]
Visualize Data
Total by Party
Wilmington
European 44.47%
Hispanic and Portuguese 5.50%
L]
Rea I TI m e Likely African-American 1.34% Vineland

East and South Asian 26.39% Atlantic City Down Ioada ble
Other 6.98% M a ps

Unknown 15.31%

Summary of The
Audience -

Nalawiara

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI




° NJ= Understand Your Audience’s Behavior

Jersey.

Reader Engagement =
Behavior Insights

X Seniors 4 Safety Net ~ X Cities ~ 3= More filters & 4 Activate

Past 30 days ~ X All Topics ~

Behavior By
Audience

419% 4.09%

3.53% 378% 353y

31% 3.34% 3.37% 3.37% 3.23% 2.95%

Issue Concerns , e

3.04%

2.54% 2.45%.

Activate And

Issue Oriented () AUdience Download

Single-issue : Engagement

=

K-12 Educators* 126.62 Top articles by Cities ~ e L

New Haven
. . Wilkes-Barre
Immigration Threatens Country 19.57 5 : Bridgeport
Beloved N.J. diner closed for good after 50 years, will become...
Crime-Conscious Citizens 18.70 ! Aug 12, 2025 Arts & Ente... +2
8 . X
Natural Gas Proponents 118.65 D e n s I ty of
Support Ballot Measures for N.J. bagel shop named one of 15 best in U.S. by national webs... eNew‘ York
2 e — Engagement y
s & Ente... +

Sep 03, 2025

Legendary N.J. pizzeria closes for renovations to add weed di... rrisburg

Indexed For
Role of Government (?) N Sep 04,2025  Arts &Ente... +2
Multi-issue pyschographic Co m pa r I So n York Philadelphia
New Italian restaurant is raising the bar in one of N.J.'s most c... D V V n Ioa d
. Wilmington
Seniors 4 Safety Net 121.02
Aug 28,2025  Arts &Ente... +1 M a ps
Diverse & Devout 19.70
N.J. district considers starting school as late as 9 a.m., angeri... & ~ Atantie City
MAGA Loyalists 119.65 5 [ 7 : Baltimore D
Aug 18,2025  Arts &Ente... +2 4
Conservative Women of Faith 119.07
- Maryiond Delaware b
Establishment GOP Men 14.27 o gton DELAWARE
Showing 1- 5 o1 21871 Articles Analyzed .
Continental US = A 0)(&




DI com
True
Jersey.

Unlimited CinqDI Platform Access includes:

v Proprietary Reader Behavior: Track how target v Competitive Benchmarking: Monitor how news content
audiences engage with news content and your messaging performs against competitors or

eers with side-by-side engagement metrics
v Demographic Precision: Segment audience P / 898

insights by age, income, location, voter likelihood v/ Issue Prioritization: Identify which policy topics drive the

and additional attitudes most engagement among your target constituencies.
v Campaign-Ready Insights: Instantly activate v Geographic Heat Mapping: Visualize reader engagement
insights with turnkey audience segments built for by town, city, or county to optimize local outreach.

media deployment _
ey v Landscape Intelligence: Go beyond audience data to

v Audience Profiles: Detailed analysis of position your strategy within the broader competitive
demographic, geographic, and psychographic and content ecosystem.

characteristics of target audiences.

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI
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CingDlI Elevates Your Strategic Approach

O pmuams + Toper - Metwons < cios = (2 vowmn @ T 214228200

See More of What’s Coming == - o = ==
Proactive Storyteling

Track real-time sentiment to shape messaging, avoid missteps, and stay ahead of P 4] ° =
public reaction. e ; ‘ o i *’_:{E._."“:
Audience-Driven Content . e N N\ 24
Craft stories your audience actively seeks out—not just reads—amplifying reach anc . ~
resonance.

Real Engagement Data ;) o ) —
Understand actual user behaviors and preferences, not inferred models or g S L e
third-party assumptions. e - —

Persona-Based Targeting WE: ol e - o
Reach unexpected, high-value audience segments through behavioral |~ B e G- s TE
personas—not just demographics. i B B S (Rt e

For more information, contact us at sales@CingDI.com.

For informational purposes only. Do Not Distribute. Proprietary information of CinqDI




CingDIl Audiences

DI com
nJI;‘iiey.
The electorate is divided into 10 district voters based on underlying attitudes rather than
party affiliation, race or gender. These groups behave similarly regardless of their party,

Establishment
GOP Men

race or gender.

Older, Ideologically
Conservative,
Support Government
Institutions

Conservative
Women of Faith
Older, Highly

Religious, Socially
Conservative

Family First
Affluent

High Income
Suburban, Fiscally
Conservative,
Politically
Disengaged

Political Psychographic Audiences

Skeptical
Persuadable Women

Anti-Systems, Middle
Income, Disillusioned
with Parties

© Liberal
Professionals
Affluent, Socially

Progressive, High
Trust in Government /'

Psychographic Audiences

MAGA
Loyalists
Hyper Partisan, Anti-
Government, Older,

Least Ethnically
Diverse

Diverse &
Devout
Older, Ethnically

Diverse, Socially
Moderate

/ Working Class '\
~ Progressives
Lower Income, Most

Ethnically Diverse,
Left-Leaning Values

Libertarian
Millennial Men

‘ Seniors 4
Safety Net

Liberal Elites,
Support Government
Spending /

Anti-Government,
Fiscally Conservative,
Pro Social Reform

Republican-Leaning

Democratic-Leaning

Persuadable
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" NJ= CingDI Audiences

Education, income and family attitudes, this allows targeting of likely parents of
students, those seeking continuing education and university donors.

Education Psychographic Audiences

|

Heartland " Diverse Skill

Q’ Families 4 Builders (5-“-9

Day-to-Day,
Diverse &

Faith, Family YE:‘:::: :;:-

& 529 .
ﬁz Progressives % Disconnected
222

Pro Public- Pro-Public

School Parents Education
Seniors
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